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Target Market
The Ritz-Carlton Naples is a luxury resort located in near the Gulf of Mexico offering luxurious hospitality services. The resort offers room, wellness and hotel services to its varied clients. Additionally, the resort is well located near Southwest Florida International Airport making it accessible to visitors from all over the world. Apart from these excellent services, the resort gathers for the needs of persons living with disability as well as children. The staff of this resort have been trained and possess the skills required to work in the hospital industry. The Ritz-Carlton operates in the hospitality industry majorly targeting tourists and individuals on holiday (The Ritz-Carlton Naples, 2018). Around this resort are other restaurants offering different cuisines and a water park which is ideal for a day out and picnics. As a business, the resort has its target markets which it ensures that it meets its demands through rapid marketing efforts. As a luxurious destination, the resort targets young and wealthy families, young professionals, corporates conducting end year parties, business meetings, retirees, family get together, weddings, film industry and couples on honeymoon.
The main target market for this business is young and wealthy families. Young families possess that aura and desire to travel and explore new destinations. The kind of services provided by the Ritz-Carlton resort is appealing to young families particularly hotel and spa services (The Ritz-Carlton Naples, 2018). Young families tend to have few kids and the children services provided by the resort appeals to such kind of families. Young families tend to have more free time, and some cases receive holiday rewards from their employees and visiting such a resort is appealing. Females in young families are persuasive, and visiting Ritz-Carlton can help to reignite love and affection among young families.
Young professionals are the other demographic targeted by the resort. Young professionals are individuals who are still new in their careers and are outgoing. For young professionals, a weekend trait provides a relation moment away from their busy schedules where they get the opportunity to reenergize and get motivated (Sirakaya-Turk, Baloglu & Mercado, 2014). In most cases, these professionals can organize to visit the place as a group over the weekend for fun as well as shop around shops located in this region. The experience that young professionals get when they visit the resort enhances bonding and creates memories that can be shared later in life. Young professionals do not have family commitments, and a visit to this famous location will help them get value for the income they make in their various careers.
The other market demographic targeted by the business are corporates. Corporates include companies and individual entities that either provide services or engage in production activities. For the corporates, Ritz-Carlton Naples provides a perfect location for conducted year parties, training and bonding activities. When corporates are introducing new products or services, they need to train their employees to be acquainted with the new changes (Sirakaya-Turk, Baloglu & Mercado, 2014). As such, The Ritz-Carlton provides a serene environment for training and bonding where individuals can develop teams and the synergy to help the company progress. When corporates choose such a location, it allows its employees to have a feeling of being valued by the company thus enhancing their motivation levels.
The Ritz-Carlton targets companies conducting business meetings as well as briefing shareholders. Business meetings include activities that bring together other industry players or competitors to discuss issues facing the industry. The Ritz-Carlton provides the best hotel and conference services for such clients who wish to conduct their activities in a silent location (The Ritz-Carlton Naples, 2018). Individuals can also conduct business meetings in this location by meeting with clients and signing deals that benefit their organizations. Besides, the teleconferencing services available at the resort together with media briefing equipment provide an easy target to this market population. Business meetings vary and such variances are well gathered for by The Ritz-Carlton.
Retirees are the other group of people that provide an essential market demographic for the business. Retirees are individuals who have stopped working in public offices or private sector and are now looking for opportunities to relax and enjoy their retirement. The spa services available at the resort are attractive to the retirees as it helps to receive the right exercises for their bodies (The Ritz-Carlton Naples, 2018). Additionally, they get the opportunity to relax with other retires where they share ideas, bond and discuss issues of national importance while receiving the best services. 
The Ritz-Carlton is ideal for weddings which is a norm in the U.S. culture. The resort provides wedding services such as planning, decoration, and food to guests who are invited. The location, serene environment and ample parking and outdoor facilities provide an attractive package for individuals who want to wed (The Ritz-Carlton Naples, 2018). The resort is surrounded by other parks which offer excellent scenarios to photoshoots to the newlyweds. Besides, the affordable packages offered to couples who want to wed is attractive for this kind of an event. Weddings bring people together, and one of the goals of the resort is to help unite people and families.
The resort is an ideal honeymoon destination for couples all over the world. The resort has excellent room and hotel services that allow couples to reignite their romantic experiences. The close vicinity of the airport means that couples from different locations can fly and access the resort so that they can enjoy their love (The Ritz-Carlton Naples, 2018). Romantic moments call for a romantic location far away from the busy puzzles of the city or residential areas. The fact that other facilities surround the resort provides the perfect getaway for couples on honeymoon. The honeymoon is a once in a lifetime activity, and Ritz-Carlton provides the best services for such clients.
Hollywood is known for movie production and shooting from resorts, and romantic destinations appeal to the film industry. The film industry is the other target market for the business. The location in the Gulf of Mexico is attractive to Mexican soap opera film companies. Other local and international companies can also consider this location for their films since the management provides the sought after support to such clients.
The hospitality industry has revolutionized to become attractive to a wide variety of clients. The location of The Ritz-Carlton Naples and the services offered by the business are attractive to the clients discussed under the target market. The industry is changing, and the target market will also change (Bowie et al., 2016). The business should put into consideration the needs and desires of the target clients and customize services as well as make prices affordable to attract and retain these clients. Additionally, marketing efforts should be directed to these clients to improve reputation as well as diversify revenue sources. The Ritz-Carlton Naples is growing and continues to attract new clients globally.
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